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Democratizing Gold
Investment for

Invest in Gold starting with just 10



Gold is the second most
popular investment in

Thailand and is owned

by more than 50%
retail investors.

://www.nationthailand.com/blogs/business/trading-investment/40020493




Average Yearly Return

Return on investment on average per year over the last 10 year in THB. YOY

19.40%

Yearly Return

1.00%
0.32%

SET Index Fixed Deposit Interest Rate Gold

SOURCE: https://www.set.or.th (SETI 01.03.2014 - 01.03.2024) https://www.bangkokpost.com/business/investment/2652367/traders-
upbeat-on-prospects-for-gold-prices (FDR avg. 0.5-1.5%, Gold 10y YOY 19,4%)



80 % of potential investors said
they lack theknowledge
necessary to buy gold, including

an understanding of inexpensive

possibilities, with the perception
that gold is "not affordable”
being the biggest obstacle.




Distribution of
Gold Investment

Breaking Down Gold Investment Forms: Percentages from Bars to
ETFs Among Investors in Thailand

Gold jewellery

9% Paper gold (TFEX)

7% Thailand

Vaulted gold Other(;orms - % O/
9% " e 83 O
Physical Gold
10%
1 2% Gold bars

31%

SOURCE: https://retailinsights.gold/assets/pdf/regional-report-thailand-investment-en. pdf




The Problem with Physical Gold

Storage and Security
Risks

e Risks theft and loss.
e Costly security measures

Trust Issues
e Fake or counterfeit gold

e Purity

Lack of Divisibility
e Fixed size
e Difficulty in buying and

selling small quantities.

Transfer and
Exchange Challenges

e Cumbersome

e High exchange and
transfer rates

e Impractical for small
transactions



Elefin revolutionizes gold investment
by making it accessible to everyone.

With as little as 10, users can invest in gold through our user-friendly iOS and
Androi

@ Elefin



The Best of

Easy, Al-powered onboarding, automated investment and instant withdrawals.

Bits of Gold™
Brinks Storage
Spare Change™

Gold on Demand™
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Spare Change™

Connect your Thai bank account to Elefin and enable the Spare Change™ feature to automatically

round up each transaction

Connect your Thai bank account to
activate Spare Change™.

e Integration with Truemoney,
debit/credit card and PromptPay
(Xendit)

[2op] Automatic deduction for hassle-free
investments.

Rounding up every purchase to the
closest B10.



Gold on Demand™

Enjoy instant transfers, cash-out options, insured deliveries, or store pickups, ensuring full control and
seamless access to your investment.

Send gold to any Elefin user with a
tap, enhancing peer-to-peer
transactions.

C

L

ﬂ Convert gold directly to cash in any
- Thai bank account, offering
‘ * = \/ immediate liquidity.

Opt for insured delivery to get
physical gold safely to your door.

Pick up your gold at a local Thai
gold store



eKYC Al onboarding

24/7 Al-Powered KYC with Instant Precision

Al eKYC OCR eKYC Traditional KYC

Speed of
Verification

Accuracy

User
Experience

Cost

SOURCE: Advance Al vs AppMan vs Traditional Banking KYC
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70.0M

63.0M63.1M63.2M

61.0M
60.0M
55.6M
50.0M 47.5M
41.0M
40.0M 37.5M
33.5M
30.0M 27.6M
24.3M 80/
20.0M
INTERNET USERS
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SOURCES: KEPIOS ANALYSIS; ITU; GSMA INTELLIGENCE; EUROSTAT: CIA WORLD FACTBOOK; CNNIC; KANTAR & IAMAI; LOCAL

GOVERNMENT AUTHORITIES; UNITED NATIONS. TIME SPENT AND MOBILE SHARE DATA FROM GWI (Q3 2023), BASED ON A
BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GWI.COM. ADVISORY: FIGURES FOR INTERNET USER GROWTH MAY
UNDER-REPRESENT ACTUAL TRENDS. SEE NOTES ON DATA.




Mobile Phone use in Thailand 2024

Computer and other
devices

Mobile Phone 1.7%

98.3%

SOURCES: KEPIOS ANALYSIS; ITU; GSMA INTELLIGENCE; EUROSTAT: CIA WORLD FACTBOOK; CNNIC; KANTAR & IAMAI; LOCAL GOVERNMENT AUTHORITIES;
UNITED NATIONS. TIME SPENT AND MOBILE SHARE DATA FROM GWI (Q3 2023), BASED ON A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE
GWI.COM. ADVISORY: FIGURES FOR INTERNET USER GROWTH MAY UNDER-REPRESENT ACTUAL TRENDS. SEE NOTES ON DATA.

Average
time spent
using the
Internet




Main Reason for using the Internet

Managing
Finances and
Savings

36%

Other Reasons

65%

SOURCE: GWI (Q3 2023). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. GWI.COM.




Gold Penetration

Purchase intent of respondents in who are aware of gold as an
investment

Considering buying
gold (Never bought
in the past)

20%

on't consider
buying gold

ke

Considering buying
gold (Has bought in
the past)
7%
SOURCE: https://retailinsights.gold/assets/pdf/regional-report-thailand-investment-en.pdf

considering
buying Gold
in the Future




Strategically Capturing 1-5% of the Market, 2024-2029

47 .67M 40.35M 6.05M

Total Addressable Serviceable Serviceable
Market Addressable Market Obtainable Market

TAM: Adult population: 54,164,920 x Internet users: 88% of the population SAM (SOURCE: WORLD BANK): Internet banking accounts (https://www.statista.com/statistics/1276689/thailand-number-of-internet-banking-accounts/): 41.6 M x Considering buying gold in the
future 97% SOM: 15% of SAM 6052800



Launching in 4 key markets.
Seamless Growth Across Southeast Asia, 2024 - 2027
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Thailand Cambodia Vietham Indonesia
Q2 2024 Q2 2025 Q2 2026 Q2 2027



S SAFEGOLD

Our
Partners

ADVANCE./\




Business Model

Nano-loans

Arbitrage from Gold
80% Sales and Purchases

2.4% from the spread in gold
buying and selling prices

Gold-Backed Nano-

| Loans
Arbltrgge Financing at an annual rate of
20% 36%

SOURCE: 2.4% https://the-captable.com/2022/07/jar-tiger-global-letsventure-angellist-fundraise-fintech/ 36% https://www.bot.or.th/content/dam/bot/fipcs/documents/FPG/2558/EngPDF/25580018.pdf



Our Go-To-Market Strategy
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The Launchpad for Viral Adoption
Through Nano Loans

Spreading the Word

* Influencer marketing

40% of our efforts focused on Online
influencer marketing

60%

* Digital Marketing

Allocating 60% of our marketing
on "traditional" Social Media
and Search Engine ads

e Nano Loan Incentive

Introducing a compelling
financing for every new user




Competition Analysis

Minimum 10 THB

Investment 1,000 THB 1,000 THB - 500 THB
Trading Time 8:00 - 23:00 8:30 - 17:30 9:00 - 15:30 9:00 - 15:30 9:30 - 15:30
Gold Storage ~ BRINKSWorld Private | Third Party | ) | NG

Option Vaults Lockers Lockers
Gold Delivery Yes (1g Min.) No Varies No No
Gold Store Pickup Yes (1g Min.) Yes No No No
Micro/Nano Loans | No Varies Yes No
Yes

Legacy Gold Apps: SCB, Kbank, Bangkok Bank (Hua Seng Heng Gold Now), Krungthai (Gold Wallet) Gold Shop: MTS Gold and general gold retailers Financing/Loan Apps: Finnix and Monix Other Investment
Apps: Dime, Finnomena, StashAway, Robowealth



Prospective Budgets

Product Development (34.5%) $172,500 Enhanced development;rglcllgltlj'gcl.onal features and faster
. o ers Rapid growth for larger market share; includes digital
Marketing & Acquisition (34.5%) $172,500 campaigns, content, community build.

. Increased operational scaling; includes legal, compliance,
Operatlonal Expenses (20%) $100k office expenses, and additional hires.

Salaries & Compesation (5%) $25,000 Early employees' salary & compensations
Emergency Fund / Contingency (6% $30,000 For unforeseen expenses; scaled with the size of operations.
gency gency , P p
Total (100%) $500 000 Allocations ensure strategic growth, operational efficiency,

and risk management.



Thailand 2024-2029

Estimated User & Revenue growth

Exp. valuation

105,536,802

13,342,200

10x

6,150,106 6,037,193
users in 15 months
2,834,901 2,782,854 Myjar ’| M _ ’| ’] M users
1,306,752 1,282,761
272,556 > = Oct. 2021 - Jan. 2023
2025 2026 2027 2028 2029

Revenue (USD) @ Users

SOURCE: Myjar Users June 2021: 0 Oct. 2021 1M, Feb. 2022 4.7M (Rev. $26.2M) Jan. 2023 11M (Rev. $44.2M / Valu. $350M 7.91x ). March 2024 20M+



Press + Hype

Influencer and
Digital Marketing

®8  Minimum Viable Jd  User Growth
Product Adjusting Market

iOS and Android MVP Strategies
2024 Q1 Q2 Q3 Q4 2025
Beta Testin ]
o g [z) Refined «d Product
irst users Platform b
Out of MVP Based on A/B-

testing and User
feedback



The Elefin Team

Bangkok

Danny Ong
CEO

With extensive finance
experience, guiding Elefin
towards financial inclusivity
and wellness for everyone.

=) Encrybit

@ LATOKEN

Magnus Strand
CTO

Leveraging his technical
expertise and emphasis on
efficiency and security to
drive Elefin's innovations.

() airo.chat

@ toolbase.ai
1" Tikken.

Rittitorn Chantrachaya
CMO

Nine uses his marketing
prowess at BitKub, Thailand's
top crypto exchange, to
develop strategies that
engage a broad audience.

< bitkub

The
AceMeta
Company


https://www.linkedin.com/in/rittitorn-chantrachaya-079863266/overlay/about-this-profile/

@ Elefin
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Thank you!

Level 29 The Offices at Centralworld 999/9 Rama |
Rd, Pathum Wan Bangkok 10330, Thailand

@ investors@elefin.app
() +66 2 207 2441

& www.elefin.app/investors


tel:+6622072441



